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Romance-Germanic Philology

Yuebnas aucuuiuimna, moayiis / Academic discipline, module: JlenoBoit HHOCTpaHHBIIN S3BIK
(amrmmiickwuit) / Business foreign language (English)

Kparkoe conep:kanue
y4e0HOU JUCIUILTUHBL,
Moy / Brief summary

I[I/ICL[I/IHJ'II/IHa npeamnojaaract
OBJIAJICHUC CTyACHTaMHU
HHOCTpPAaHHBIM A3BIKOM Kak

CPEICTBOM OOWICHHUS B pPa3IMYHBIX
cepax menoBoil OOIIECTBEHHOW U
Mpo(eCCUOHAILHON ~ JeATEIBHOCTH,
COBEPILIECHCTBOBAHMS YMEHUI
MHOS3BIYHOW ~ KOMMYHHUKAIlMd B
JIEJIOBO# MpodeccCHOHATBLHOU Cpe/ie.

The discipline provides mastering
of a foreign language as a means of
communication in various spheres
of business social and professional
activity, improvement of foreign
language communication skills in
business professional environment.

dopmupyembie
kommereHiyu / The
formed competences

[IpuMEHATh COBPEMEHHBIE TEXHHUKH
BEJICHUSI HMHOSI3bIYHOU
KOMMYHHKAIIUU B JIEIOBOU cepe.

Apply modern techniques of foreign
language communication in the
business sphere.

PesynbraTsl 00y4yeHus
(3HaTH, yMETH, BiIaETH) /
Learning outcomes (know,
be able to, have skills in)

B pe3ynbraTe nzyuenus yueOHoi
JTUCIUIUTAHBI CTYJICHT JTOJIKEH:
3Hamb:

—  S3BIKOBBIE 0COOEHHOCTH
JIeIOBOTO A3bIKA, HaunboJee
YIOTPEOUTENEHBIX PEUYEBBIX KIIHIIE,
CTHJIEH W OJTHKH OOIeHus, ¢Gopm
YCTHOM u MHCbMEHHOM
KOMMYHUKAIHH;

— 3HAYCHHA HOBBIX JIEKCHYECKUX
€IMHHII, JICIIOBYIO U
pohecCHoHaTBHYIO JIEKCHUKY,
CBSI3aHHYIO C TEMAaTHKOH JTaHHOTO
JTamna o0yueHus u
COOTBETCTBYIOLIMMH  CHUTYalUsIMHU
OOILIEHHUS;

—  CTpPaHOBEIYECKYIO
WHPOPMALIMI0O W3  AyTEHTHUYHBIX
HCTOYHHKOB, oboramnaronyo
COIIMAJILHBIN OTBIT 00YYArOIINXCS;

—  SI3BIKOBBIE CPEJICTBA W TpaBUIIA
pPEYEeBOT0 U HEPEUYEBOTO MOBEACHUS B
COOTBETCTBHH CO c(hepoil oOmeHns u
COLIMAJILHBIM CTATYCOM IapTHEPA;

ymemp:

—  BECTH JEIIOBYIO
KOPPECIOHIEHIHIO, 4TO
MIPEIOJIaraer YCBOECHHE
IIOCJIEIOBATEIILHOCTH JNEUCTBUM IIPH
HanmcCaHuu KOHKPETHOT'O THUIIA

JCJIO0BOTI'O IIMChMaA,

- BECTU JUAJIOr C BbIPAXKCHUCM
OMMpCACJICHHBIX KOMMYHUKATHBHBIX
HaMepeHHﬁ, 4qTo HCOGXOI[I/IMO JIIA
ACJIOBBIX IICPETOBOPOB,

- CACIIaTh COO6H.ICHI/IC B
THUITUYHBIX CUTyaluAX JACJIOBOI'0

As a result of studying the
academic discipline, the student
must:

know:

— linguistic features of business
language, the most used speech
clichés, styles and ethics of
communication, forms of oral and
written communication;

— meanings of new lexical units,
business and professional
vocabulary related to the topics of
this stage of learning and relevant
communication situations;

— country specific information
taken from authentic sources,
enriching the social experience of
students;

— language means and rules of
speech and non-speech behavior in
accordance with the sphere of
communication and social status of
the partner;

be able to:
— carry on business
correspondence, which implies

mastering the sequence of actions in
writing a specific type of business
letter;

— conduct a dialog with the
expression of certain
communicative intentions, which is
necessary for business negotiations;
— make a message in typical

situations of business
communication (in presentations,
conversations at




oOumienus  (mpu
Oecemax  Ha
BBICTaBKaX,
MeperoBopax, COBENaHusIX, U T.1.);
—  1podeccCuoHaIbHO
CUCTEMAaTHU3HPOBATH

aHaTM3UPOBATb, NPUHUMATH
pereHus.
enademp:
— HaBBIKaMH IIOHUMAaHUs
Co00IeHNs po¢hecCuoHaIBLHOTO
XapakTepa B  paclpOCTPaHEHHBIX

CTaHJAPTHBIX CUTyallUusAX JOCJI0BOI'O

OOIICHHS, TOHUMATh COJICPIKAHHE,

—  HaBBIKaMM JEJIOBOM MEpEenucKH
Ha aHIJIMHCKOM $I3bIKE U peanu3aluu
HaMepeHun
BBIpaKCHHE

KOMMYHUKaTHBHBIX
(HanomMuHaHMe,
COXaJIeHHs, YIIpeKa U T.11.);
—  HaBBIKaAMHU
1y OJIMYHOTO

Ha MHOCTPAHHOM A3BIKC;

- HaBbIKaMH T'paMOTHOI'O
JAUAJIOT'UMYCCKOTI'0 u
MOHOJIOTUYECKOTO T'OBOpPCHHSA  Ha

HWHOCTPAHHOM SA3BIKE I10 I[GJIOBOﬁ n

podecCHOHATbHOM TEMATHKE.

Mpe3eHTaIHsIX,
KoHpepeHuusx  /
BBICTYIUICHUSIX ~ Ha

000011aTh,
MOJYYCHHY O
JICJIOBYI0 MH(OPMAIIMIO U MaTepual,
BBIIEIIATh TJIABHOE, J€JaTh BHIBOJIBI,

KOPPEKTHOTO
npohecCuoHaIBLHOTO
BBICTYIUICHUA U BCACHHUA JTUCKYCCUH
mo mpobieMaM JeJI0BOro OOIICHHUs

conferences/exhibitions, speeches
at negotiations, meetings, etc.);

—  professionally summarize,
systematize  received  business
information and material, highlight
the main points, draw conclusions,
analyze, make decisions.

have skills in:

— understanding professional
messages in common standard
situations of business
communication;

— business correspondence in
English and the realization of
communicative intentions
(reminder, expression of regret,
reproach, etc.);

— correct public professional
speech and discussion of business

communication problems in a
foreign language;
— competent  dialogic  and

monologic speaking in a foreign
language on  business  and
professional topics.

CemecTp n3yueHus
y4eOHOM TUCIIUTUTIHEI,
monyns / Semester of
study

3

IMTpepexBu3uThHI /
Prerequisites

OCHOBHOM MHOCTpaHHBIN A3bIK — 1,
OCHOBHOI MHOCTPaHHBIH SI3BIK — 2

Main foreign language — 1,
Main foreign language — 2

TpynoemkocTs B 3 3
3aYETHBIX CTUHUIIAX

(kpenuTax) / Credit units

Konu4uecTBo ay TMTOPHBIX 52/56 52/56

4acoB U 4acoB
CaMOCTOSITENIbHOM pabOThI
/ Academic hour of
students’ class work, hours
of self-directed learning

TpeboBanus u hopmbl
TEKYILEH U
MIPOMEXKYTOUHOU
arrectauuu /
Requirements and forms
of current and interim
certification

OTBeThl Ha CEMHMHAPCKUX 3aHATHAX
OTKpPBITOE HBPUCTUYECKOE 3a/laHMUE,
IPOEKTOB u

MOITOTOBKA
MpE3EHTALNM, BBITIOJHEHUE TECTOB.

Answers in seminars, heuristic task,
projects, presentations, tests / End
of term test.




